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Main logo + baseline Positive version

Main
version

Use this version for vertical
formats or to give it maximum
importance.

Secondary
version

(for specific uses)

This version is intended for
letterheads or web navigation
menus where a smaller
vertical footprint is required.

Think®

One Step Ahead
in the Digital World

o
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Notice: Always use the logo with its descriptor whenever possible and legible.



Think @ ‘ Main logo + baseline Negative version

Main

version Thinl < UPC

One Step Ahead
in the Digital World

Secondary

°
version UPC' One Step Ahead
2 Think in the Digital World




Think @ ‘ Main logo + baseline White version

= Think®

One Step Ahead
in the Digital World

Secondary ® @
version One Step Ahead
2 Think in the Digital World




Thlnk® Main logo + baseline B/W ]

Think® Think ®

One Step Ahead One Step Ahead
in the Digital World in the Digital World
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Thlnl @ One Step Ahead hlnl @ One Step Ahead
Q< in the Digital World I 4 i the Digital World




Think®  Logotipo

Simple
version

By size (Legibility): When the logo must be
applied at such a small scale that the text
"One Step Ahead in the Digital World"
becomes illegible.

On very small merchandising items (such as
pens or pins).

When the brand has already been formally
introduced within the same piece and the
logo is used as a closing or decorative
element.

Think ®
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Think@ ‘ Main logo Use with different backgrounds

11

Think®

Think ®

Think *

Think *

Think =

Think -

Think -

Think®

Think®

Think®

Think®

Think®

Think®

Think®

Think®



Think @ ‘ Main logo + baseline Security zone
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Think®

One Step Ahead
in the Digital World




Think @ ‘ Main logo + secondary version baseline  Security zone
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Think®

One Step Ahead
in the Digi
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Security zone
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Think® ‘ Main logo Minimum size
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65mm

Think®

One Step Ahead
in the Digital World

65mm
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Think® ‘ Selected typefaces

17

The typography of our brand descriptor

Lyon Display Bold

ABCDEFGHIJKLMN
NOPQRSTUVWXYZ
abcdefghijklmn
NOPQrstuvwxyz
1234567890

System
typography

Helvetica Neue 55 Roman / Arial Normal

ABCDEFGHIJKLMN
NOPQRSTUVWXYZ
abcdefghijklmn

nopgrstuvwxyz
1234567890

Helvetica Neue 65 Medium / Arial Normal

ABCDEFGHIJKLMN
NOPQRSTUVWXYZ
abcdefghijkimn

nopgrstuvwxyz
1234567890

Helvetica Neue 56 Italic / Arial Italic

ABCDEFGHIJKLMN
NOPQRSTUVWXYZ
abcdefghijklmn

nopgrstuvwxyz
1234567890

Helvetica Neue 75 Bold / Arial Bold

ABCDEFGHIJKLMN
NOPQRSTUVWXYZ
abcdefghijkimn

nopqrstuvwxyz
1234567890
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Print color palette

Think ®
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Think @ ‘ Web color palette







